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Total Students; Female: 45% Male: 55%

393 (177 Students) (216 Students)

lIM Shillong continues its commitment to gender diversity, with women
comprising 45% of the graduating batch, well above many peer
institutions.

Executive St

The Indian Institute of Management Shillong concluded the Final Placement
process for the PGP 2024-26 batch, witnessing strong participation from 147
recruiters, including 51 new recruiters, reflecting the Institute’s growing
reputation and the versatility of its graduating cohort. The batch recorded
an impressive highest CTC of INR 71.50 LPA, with an average CTC of INR
27.03 LPA and median CTC of INR 26.00 LPA, demonstrating robust market
demand for IIM Shillong graduates.

The cohort demonstrated remarkable diversity in academic backgrounds
and professional experiences, with strong representation across

Engineering, Commerce & Finance, Pure Sciences, and Arts backgrounds.
The batch also benefited from 102 Pre-Placement Offers (PPO/PPI),
underscoring the quality of summer internship experiences and strong
industry relationships.
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The diverse academic composition reflects the institute's holistic admission
approach, bringing together perspectives from business, technology,
sciences, and liberal arts disciplines.
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Approximately 74% of the batch brought prior work experience, with the
largest segment (35%) having 25-36 months of professional exposure,
contributing to rich classroom discussions and peer learning.
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The exceptional highest CTC of INR 71.50 LPA, coupled with a strong average
of INR 27.03 LPA, demonstrates the market's high valuation of IIM Shillong
graduates. The top 50% average of INR 30.51 LPA reflects widespread
excellence across the batch.
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The addition of 51 new recruiters represents a 35% expansion in the recruiter
base, indicating growing industry confidence in IIM Shillong's talent pipeline.
The 102 PPO/PPI offers validate the quality of summer internship experiences
and strong performance by students.
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Consulting emerged as the most preferred
domain, attracting 30% of the batch. Leading
global and boutique consulting firms
participated actively.

The domain’s strong showing reflects IIM
Shillong’'s emphasis on analytical rigor,
problem-solving, and strategic thinking.
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The Finance domain attracted a quarter
of the batch, with prestigious global
financial institutions and boutique
investment firms recruiting talent.
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General Management roles attracted
students seeking cross-functional
exposure in leading conglomerates and

P emerging startups.
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HR & Operations roles were filled by

students passionate about organizational
development and operational excellence:

Top Recruiters:

DEShaw& Co

pr_d
-+ | JSw
Flipkart

30.60

= g
SEDEMAC SR | T
Innowvative Controls Vedan'l'q

L\ HighestCTC



Key Highlights &
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The successful completion of the PGP 2024-26 Final Placement season reaffirms IIM Shillong's
position among India’s leading management institutes. The placement record, highest CTC of INR
71.50 LPA, average CTC of INR 27.03 LPA, and participation of 147 recruiters underscore the market's
strong confidence in the capabilities, versatility, and potential of IIM Shillong graduates.

The diverse batch profile - spanning varied academic backgrounds, professional experiences, and
gender representation, combined with a rigorous curriculum, experiential learning opportunities,
and strong industry interface, has prepared graduates to excel across domains and sectors.

As 393 graduates embark on their professional journeys, they carry forward IIM Shillong's values of
excellence, integrity, innovation, and inclusive growth. The institute remains committed to
nurturing future leaders who will drive business transformation and contribute meaningfully to
society.
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